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Open Your Class With This Tomorrow- You’re Not Listening: What You’re Missing 
and Why It Matters 
 
You’re Not Listening: What You’re Missing and Why It Matters delved deeper into the 
realm of qualitative research and its profound impact on understanding human behavior. 
While the accessibility of online data has spurred a notable shift towards quantitative 
approaches, we must not overlook the value of qualitative research in its ability to 
capture the nuances and intricacies that evade quantitative metrics. Quantitative data 
offers broad insights, but qualitative research provides the finer details. Both 
approaches are valuable, and their combined use can lead to better findings. 
 
The gold standard of qualitative research is the focus group. Originating from the 
pioneering work of sociologist Robert Merton, focus groups have revolutionized our 
understanding of public opinion and consumer behavior. Furthermore, through the 
skilled moderation of experts like Naomi Henderson, these intimate group discussions 
offer invaluable insights, guiding everything from product development to political 
campaigns. 
 
Directions: Read the chapter and answer the discussion questions at the end. 
https://us.sagepub.com/sites/default/files/upm-assets/61542_book_item_61542.pdf 
 
Discussion Questions 

1. What are the origins of focus group research? Why is the group interview an 
appealing method of data collection? 

2. Why did much of the early development of focus group research reside in the 
study of communications? Is there something about the group interview that 
makes focus groups especially useful in such a context? 

3. What disciplines have contributed to the development of modern focus group 
practice? What have been the unique perspectives and contributions of these 
fields to focus group practice? 

4. Why has the popularity of focus group research waxed and waned over time? 
5. What are some of the problems associated with the conduct of group depth 

interviews? 
 
Do a search of the Internet using focus group as the search term. Note the types of 
applications of focus group research you find. Compare and contrast these applications 
in terms of the research questions, sample, and approach. What does this comparison 
suggest about focus group research? 
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